
Personal Brand &
Audience Development

Worksheet

Situational Analysis

Where am I today?

Brand / Awareness / Understanding

Online Presence

Character

Professionally

End Goal

What do I want to accomplish?

How do I want to be known?

Brand / Awareness / Understanding

Online Presence

Character

Professionally

Who is my audience
Business Audience

Clients

Partners

Consumer Audience

User Personas

What is my brand?

Target Keywords

Online Presence

Offline Presence

Primary Brand

Secondary Brand

Leverage existing associations

Integrator vs Segmentor

Umbrella Brand / Single Brand /
Segmented Brands

My Product

Your experiences

Your knowledge

Your handiwork / code

Your skills

Your creations /creativity

Your network/contacts/rolodex

Your company

Your energy

Value Proposition
Positioning

Market Research

Your Online Identity

Name

Personality

Online and Offline

email, IM, Twitter, FB

Dress

Authentic

Memorable

Mysterious
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Online Marketing
Strategies

Website
Blog

Informational

Social Networks
Twitter

FB, LI

Expertise Building

Forums

Groups

Community

Reputation Building

Brand Building

Participate in Conversations

Product Marketing Strategies

Launch / re­launch programs

Newsletter / eMail Marketing
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